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Marketing through experiences that engage
customers and create emotional attachment
to the product/service.
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“I'VE MADE A HUGE MISTAKE"



The magic of a ne
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It’s Good to Be the First
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But First is not Enough




But First is not Enough

A big moment in music history.
And you're part of it.

Apple and U2 are giving the new album Songs of Innocence
to over 500 million iTunes customers worldwide.

Learn more > Watch the ad (®)




But First is not Enough

Songs of Innocence
Uz

If you would like U2's Songs of Innocence removed from your iTunes music library and iTunes
purchases, you can choose to have it removed. Once the album has been removed from your account, it
will no longer be available for you to redownload as a previous purchase. If you later decide you want the
album, you will need fo get it again. The album is free to everyone until October 13, 2014 (PDT) and will

be available for purchase after that date.

Do you want to remove Songs of Innocence from your account?

Remove Album
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FOUR STEPS
to a concept-driven experience



POSITION



THE CORE IDEA

SUPERLATIVE

SPECIFIC

Sto technology |

SHORT (8 words)




CHURN



#1 EXPERIENCE MARKETING TOOL




MAKE A MESS
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REFINE



CLEAN IT UP
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CLEAN IT UP
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FOCUSED INSPIRATION
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DEFINE YOUR CONCEPT
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THE VISION
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StoCoat” Climasan®
Neutralize airborne odors with the light-
activated power of Visible Light Catalytics (VLC).

NAFI° with Sto Technology StoCoat” Lotusan®

Absorb sound while adding beauty to any space Discover coatings modeled from the
with natural fiber panels for walls and ceilings. self-cleaning properties of the lotus leaf.




THE EXPERIENCE

NAFI° with Sto Technology

Absorb sound while adding beauty to any space
with natural fiber panels for walls and ceilings.
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Building with conscience.

without NAFI® with Sto Technology
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MIXED REALITY
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Booth design
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VR viewers

VIEW IN YOUR BROWSER:

fwdb2b.com/nora-vr/index.html
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3 0 o
Take 3 look around. The line between man énd
In its place, a new way of working emerges:

Communication accelerates exponentially, bridging the Work that took our ancestors the better part of the

gap between thought and action, process and product 20th-Century to complete is now envisioned and

Automation adapts to refine (not replace) the human executed in a matter of months, weeks...even days.

touch. Controls grow more intuitive, empowering operators

to aveve an unprecedented level of equipment handiing The tools we use to get the job done evolve faster than

ever to meet operator needs and material demands.

The result? T i
0 anticipate challenges and redefine possibilities.
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“Real time" is too slow for where we're going
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The magic of a ne




Know the tech,
but don’t start there

Focus your message

Define your concept

Follow where it leads






