
How to Keep 
Experience Marketing 

Meaningful

REAL MAGIC



EXPERIENCE MARKETING
noun

Marketing through experiences that engage 

customers and create emotional attachment 

to the product/service.



HOW TO GET IT WRONG











Weird



Weird



Weird

“I’VE MADE A HUGE MISTAKE”



The magic of a new experience must 
stand on the stage of your message.



THE PROBLEM:

It’s good to be the first. 
But first is not enough.
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DEFAMILIARIZATION
noun | dee-fuh-mil-yer-uh-zey-shuh n

Presenting common things in an unfamiliar way 

to enhance perception of the familiar.



But First is not Enough
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THE PROBLEM:

It’s good to be the first. 
But first is not enough.



THE ANSWER:

A concept-driven experience



CONCEPT
noun | con·cept |ˈkän-ˌsept

A repeatable creative idea 

that expresses a strategic message.



FOUR STEPS
to a concept-driven experience

4



POSITION

1



THE CORE IDEA



CHURN

2



#1 EXPERIENCE MARKETING TOOL



MAKE A MESS



REFINE

3



CLEAN IT UP



CLEAN IT UP



FOCUSED INSPIRATION



DEFINE YOUR CONCEPT

NICKNAME

DEFINITION: 15-20 words capturing 
1) The defining convention at work and 

2) your intended effect.



DEFINE YOUR CONCEPT

TECH

Peer beyond the surface of things 
to introduce the deep potential 

of a Sto wall system.



APPLY

4



THE VISION



THE EXPERIENCE
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Medium



MIXED REALITY





noraplan® valua



Booth design



VR viewers



Large







CONCEPT



EXECUTION



EXPERIENCE



EXPERIENCE



EXPERIENCE



EXPERIENCE



If you remember nothing else…



The magic of a new experience must 
stand on the stage of your message.



CONCEPT-DRIVEN EXPERIENCE

Know the tech, 
but don’t start there

Focus your message

Define your concept

Follow where it leads



Thank you


