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CHALLENGE



CORE PRODUCTS

Spherical Roller
Bearings

Angular Contact
Ball Bearings

Deep Groove
Ball Bearings 



CHALLENGE

Boost brand preference

Protect and grow market share

Similar target audiences
but specific applications
for each product
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SOLUTION



STRATEGY
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MAPPED
TARGETING

UNIQUE MESSAGING
PLATFORMS

COMPETITIVE
ANALYSIS
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CONCEPT
BUILD AWARENESS AND DRIVE PREFERENCE BY HIGHLIGHTING:

BREADTH OF RANGERELIABILITYPERFORMANCE



CONCEPT
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• Data visualization • Application imagery • Approachable voice
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CAMPAIGN ELEMENTS
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CAMPAIGN ELEMENTS



SOLAR PACK INCENTIVE

• Multiple callouts on 
product pages driving to a 
streamlined landing page

• Nurture campaign to 
further engage leads
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RESULTS



CORE PRODUCTS RESULTS — COMBINED
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12,586
Page 
Sessions

8%
Channel 
Conversion
Rate

11,083,299
Media 
Impressions &

17,507 Clicks

168
Find a
Distributor 
Submissions

53
Form
Submissions

*As of March 26, 2020



CORE INCENTIVE PROGRAM

313
Page 
Sessions

49%
Channel 
Conversion
Rate

131
Form
Submissions

Avg. 15%
CTR

Avg. 53%
Open 
Rate

*As of March 26, 2020



“
Through this campaign, we saw impressive interest and engagement 

with our core products, and the leads we received were exactly the 

job titles and companies we were looking for.”

J O N A T H A N  M I L L E R ,  D i r e c t o r  o f  M a r k e t i n g ,  S K F
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We’re a full-service business-to-business marketing agency, 
and we love working with companies that make stuff. 
Really complex stuff like machinery, components and chemicals. 
Our team is engineered to extend yours and help you deliver 
the very best B2B marketing in your complex industry. 
Learn more about how we can help at www.godfrey.com/manufacturing.

http://www.linkedin.com/company/godfrey
https://www.facebook.com/GodfreyB2B
https://twitter.com/GodfreyB2B
https://www.instagram.com/godfreyb2b/


Alison Fetterman 
Director of Strategy, Godfrey

Email: afetterman@godfrey.com

Send me a message on LinkedIn

http://godfrey.com
https://www.linkedin.com/in/alison-fetterman-a5bb245/

