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What is myth?



What is myth?

The 5 Biggest Influencer Marketing Myths That Won't Die
—| Entrepreneur.com



What is myth?'

The 5 Blggest Influencer-l\/larketlng Myths That Won't Die
— Entreprenelir.com

5 Content Marketing Myths That Will Hurt Your Brand
—Medium

Busted! 23 Marketing Myths Held By (Some).Industries
—HubSpot

3 Myths-and Truths About Marketing to Millennials
— MarketingProfs



What is myth?

A dangerous lie that mustbe killed before it hurts you.









A myth is ...

A story that manufactures belief.



belief



Once upon a time,

(Yesterday)



Once upon a time,in a land not
too far away ...

(a boardroom)



Once upon a time,in a land not
too far away ...

(2 boardreoom bored room)



WHY?



Because









Origin Story of Stories
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The Essential Elements of B2B Storytelling

*The Hero
*The Guide
*The Setting
*The Challenge
*The Plot



The Hero

' Not You

Your Buyer




(Know Your Buyer)

“The more detalil
you give your
hero, the more
believable your
story will be.”



The Guide

Your Brand



(Know Your Brand)
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The Setting

Define your market landscape.




(Know Your Competition)

Make your competitors part of the
scenery, and they won't get in the way.




The Challenge

hat ]'sqtands In between .
very hero needs a,nemesis

your-customers and success?




(ldentify the Obstacles)

What'’s the single most important
problem you can solve for your
customers? Can you do it better
than the competition?




The Plot

Chart an
Unexpected Course




(Telling the Tale)

The Most Boring Story
Ever Told




(Telling the Tale)

“The shortest distance
between your business
and client success is
never a straight line.”













Worldbuilding is the process of constructing
an imaginary world, sometimes associated
with a whole fictional universe.

... Developing an imaginary setting with
coherent qualities such as a history,
geography, and ecology ...
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f Types of Stories

The Rebirth
The Quest The Journey
The Comedy The Monster-Slaying

The Tragedy Rags to Riches
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