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GROUNDBREAKING



WE DON’T WANT TO TALK TO YOU



NO, YOU CAN’T UNSUBSCRIBE



COOL BEANS, CLOROX. COOL BEANS ̄ \_(ツ)_/  ̄



COOL BEANS, CLOROX. COOL BEANS ̄ \_(ツ)_/  ̄



COOL BEANS, CLOROX. COOL BEANS ̄ \_(ツ)_/  ̄



HI TEMPUR-PEDIC!



BOUGHT YOUR MATTRESS A MONTH AGO!



WHAT RETARGETING !



I CAN’T EVEN MAKE THIS STUFF UP



OR THIS…



YEAH.



WTF?



WE MAKE IT TOO, TOO HARD



CAN WE AT LEAST DATE FIRST?



WE REALLY DON’T WANT YOU TO READ THIS



OH, YOU ACTUALLY WANT TO READ SOMETHING?



OH, YOU ACTUALLY WANT TO READ SOMETHING?



"#$%&"#$%&"#$%&"#$%&



72 HOURS, 10 EMAILS, WTF



YOU KNOW BECAUSE LANDING PAGES…



WOULDN’T THE ALTERNATIVE BE BETTER?



#SCREENSHOT



#SCREENSHOT



#SCREENSHOT



THINK DIFFERENT?!?!? 



WHY? PLEASE TELL ME WHY?



COLONOSCOPY > OPENING THIS PACKAGE



AND, DO YOU KNOW  
WHAT EVERYONE DOES WHEN  
THEY HAVE THESE EXPERIENCES?



SHOW EM, BEY.







BUT, HOW DO WE CHANGE?







SLAY, ALL THE TIME.
Do better the best you can for the medium.



CONTENT WHERE THEY ARE



BE WHERE THEY HAPPEN TO BE



NATIVE ALWAYS



DO DISPLAY DIFFERENTLY



LEVERAGE THE CONTEXT



RIDICULOUS CUSTOMER EXPERIENCE



RIDICULOUS CUSTOMER EXPERIENCE



RIDICULOUS CUSTOMER EXPERIENCE



RIDICULOUS CUSTOMER EXPERIENCE



RIDICULOUS CUSTOMER EXPERIENCE



RIDICULOUS CUSTOMER EXPERIENCE



RIDICULOUS CUSTOMER EXPERIENCE



SLAY, ALL THE TIME.
Do better the best you can for the medium.





BE CLOSE TO US.
You make it easy to connect with you.



DON’T MAKE ME WORK HARD TO FIND YOU



SHOW ME THE MONEY



KNOW THY LOVERS



KNOW THY LOVERS



CONNECT US TO OUR CAUSES



CONNECT US TO OUR CAUSES



CONNECT US TO OUR CAUSES



CONNECT US TO OUR CAUSES



BE CLOSE TO US.
You make it easy to connect with you.





DÉJÀ VU, ALWAYS.
It’s the same experience, always. 



NO SURPRISES, EVER



NO SURPRISES, EVER



DOESN’T HAVE TO BE PERFECT, BUT IT HAS TO BE CONSISTENT



DÉJÀ VU, ALWAYS.
It’s the same experience, always. 





BE THE BEST THING WE GOT
Be the best you.



PEOPLE DON’T CARE ABOUT OFFLINE / ONLINE



SURPRISE & DELIGHT



SURPRISE & DELIGHT



THE TINIEST OF IMPROVEMENTS



IT’S THE LITTLE THINGS



ALWAYS THE LITTLE THINGS



ALWAYS THE LITTLE THINGS



BE THE BEST THING WE GOT
Be the best you.





GET CRAZY IN LOVE WITH PEOPLE
Empathy is required, always.



CUSTOMER SERVICE FTW



DOING RIGHT SHOULDN’T HAVE TO BE NEWS



BUT, IT CAN BE.



EXTEND THE EXPERIENCE



AND, I MEAN EMPATHY





LET’S RECAP



SLAY 
PROVE YOU GOT SOME COORDINATION.



SLAY 
PROVE YOU GOT SOME COORDINATION.
BE CLOSE TO US  
MAKE IT ALL TOO EASY TO CONNECT WITH YOU.



SLAY 
PROVE YOU GOT SOME COORDINATION.
BE CLOSE TO US  
MAKE IT ALL TOO EASY TO CONNECT WITH YOU.
DÉJÀ VU, ALWAYS  
SAME EXPERIENCE, DAY-IN, DAY-OUT.



BE THE BEST THING YOU GOT 
SOMETHING WE’VE NEVER HAD/SEEN/DONE.

SLAY 
PROVE YOU GOT SOME COORDINATION.
BE CLOSE TO US  
MAKE IT ALL TOO EASY TO CONNECT WITH YOU.
DÉJÀ VU, ALWAYS  
SAME EXPERIENCE, DAY-IN, DAY-OUT.



BE THE BEST THING YOU GOT 
SOMETHING WE’VE NEVER HAD/SEEN/DONE.

SLAY 
PROVE YOU GOT SOME COORDINATION.
BE CLOSE TO US  
MAKE IT ALL TOO EASY TO CONNECT WITH YOU.
DÉJÀ VU, ALWAYS  
SAME EXPERIENCE, DAY-IN, DAY-OUT.

GET CRAZY IN LOVE 
EMPATHY IS REQUIRED, ALWAYS.



BE THE BEST THING YOU GOT 
SOMETHING WE’VE NEVER HAD/SEEN/DONE.

SLAY 
PROVE YOU GOT SOME COORDINATION.
BE CLOSE TO US  
MAKE IT ALL TO0 EASY TO CONNECT WITH YOU.
DÉJÀ VU, ALWAYS  
SAME EXPERIENCE, DAY-IN, DAY-OUT.

GET CRAZY IN LOVE 
EMPATHY IS REQUIRED, ALWAYS.



TAKE IT FROM '🐝. 
MAKE PEOPLE XO.



THANK YOU.
Want to say hello? @michaeljbarber


